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PART A 


PART A consists of FOUR (4) short essay questions. You must select TWO (2) questions from the 
set of FOUR (4) questions for response. Some questions may have more than one aspect to them, so 
be sure to read each question carefully before you choose TWO (2) to respond to. Your responses will 
be marked out of 10 marks each. Your response to each question must be restricted to one (1) 
handwritten A4 page. You will be marked on the concepts and the integration of various marketing 


concepts with relevant examples. Please write legibly. 


1. Distinguish between qualitative and quantitative approaches to marketing research with 
suitable examples. 


2. Explain the relevance of a customer-driven marketing strategy with suitable examples. 
3. What factors justify adopting a ‘push’ strategy as opposed to a ‘pull’ strategy? 


4. Identify the four characteristics that affect the marketing of a service and the additional 
marketing considerations that services require. 


PART B 


PART B consists of FOUR (4) short essay questions. You must select TWO (2) questions from the 
set of FOUR (4) questions for response. Some questions may have more than one aspect to them, so 
be sure to read each question carefully before you choose TWO (2) to respond to. Your responses will 
be marked out of 15 marks each. Your response to each question must be restricted to three (3) 
handwritten A4 pages. You will be marked on the concepts and the integration of various marketing 


concepts with relevant examples. Please write legibly. 


1. Describe the steps in the personal selling process that a salesperson in a furniture store would 
go through with suitable examples. 


2. Describe the environmental forces that affect the fast food restaurant’s ability to serve its 
customers with relevant examples. 


3. What are consumer markets? Identify the main factors that influence consumer buyer 
behaviour with suitable examples. 


4. Describe the relevance of various pricing strategies with suitable examples. 


Please remember - This examination question paper MUST BE HANDED IN. Failure to do so may 
result in the cancellation of all marks for this examination. 
Writing your name and number on the front will help us confirm that your paper has been returned. 
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